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A Minnesota take on French tradition

Curated signage, window graphics, and awnings through SheaMakes
allow each location to tell the Bellecour story in a unique way.

ARCHITECTURE = INTERIOR DESIGN = PACKAGING = ART & DECOR - PRODUCTION

THE RETURN OF BELLECOUR begins with
memory, but it does not stay in the past. After
partnering on the original Bellecour design and
brand identity in 2017, acclaimed chef Gavin
Kaysen teamed up with Shea to shape the French
bakery and bistro's next chapter with locations

in Edina’s 50th and France neighborhood and
Minneapolis' North Loop.

The North Loop location leans darker and
more lived-in. It begins the day as a bakery-café
and shifts to a cozy neighborhood restaurant by
evening. Its art and décor are partly biographical
journey, partly a celebration of Gavin's mentors.

A jacket worn by famed Chef Paul Bocuse
hangs prominently in a custom shadow box. Near

the bar, an array of photos depicts Chef Daniel
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Boulud, the South of France, and personal memories

from Gavin's life. Throughout the restaurant, natural (5% ,
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marble, wood molding and reclaimed walnut mirrors
add richness and depth. Unlacquered brass and
copper pans over the open hearth will patina over
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time—tying together past, present and future.

The Edina location is light, bright, and bakery-
driven, with gallery walls of framed art and personal
photographs, hand-painted motifs, a 12-piece framed
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map of Place Bellecour in Lyon, France, plus planters

and rattan dividers that add warmth and texture.
Together, the two spaces carry Bellecour forward

with French spirit, personal history, and the layered

Brand and guest experience are carried
throughout the restaurants, even into the
bathrooms where guests discover a dinner
party wallcovering with a touch of whimsy.

beauty of a concept ready for its next era.



No off-season at Hazeltine National ARCHITECTURE * INTERIOR DESIGN * PRODUCTION
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TO SUPPORT MEMBERS Designed by Shea from the ground support focused, professional and real-time data onto the indoor onsite bar and meeting rooms make guests a place to socialize, train,
looking to master their game, up, the center expands Hazeltine's instruction, with simulators, swing putting green, turning practice into the 8,800-square-foot building feel and enjoy the game year-round. The
Hazeltine's new Golf Performance world-class golf experience into analytics, and data-driven training a precise, interactive experience. like a true extension of the club. Golf Performance Center reinforces
Center answers the changing a facility where performance and tools giving golfers measurable Above the green, personalized In a cold-weather climate where Hazeltine National's position as a
rhythm of play with flexibility, hospitality function side by side. ways to improve. Integrated Hazeltine golf bags highlight past off-season play was once limited, premier golf destination built for the
technology, and year-round access. Private bays and lesson areas technology projects measurements championships and players. An Hazeltine now gives members and future of the sport.
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Ryder Cup for a second time




Rethinking what a visit to the dentist feels like

AS WELLNESS BECOMES part Beyond the waiting room, consultation,

of everyday routine, the environment hygiene, sterilization, exam, and office
around care matters more than ever. spaces are designed to support both
Shea partnered with Prior Lake Dental patient comfort and team efficiency.

to transform a former law office into Calming treatment rooms layer nature-
a modern, hospitality-forward clinic inspired art with thoughtful technology,

that feels welcoming, intuitive, and
deeply human from the first step
inside. A two-tiered marble front desk,
lounge-like waiting room, fireplace,
entertainment, and hospitality station
create an arrival experience that

is calm, personal, and reassuring.
Custom-framed art, community
moments, accolades, and meet-the-
team displays add storytelling to the
space, grounding the practice in the
people it serves.

ARCHITECTURE = INTERIOR DESIGN = ART & DECOR - PRODUCTION

Quality design works for the business just as much as the patients:
strategic accessibility to tools, supplies and storage drives
operational efficiencies that increase a practice's bottom line.
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including ceiling-mounted TVs
above exam chairs, while custom
millwork brings organization and
polish to clinical and back-of-house
spaces. A dedicated team lounge
with storage, kitchenette, and
comfortable seating extends the
people-first approach to the Prior
Lake Dental team. The result is a
practice where care is not hidden, it
is empowered.

MAKING THE BEST OF THE EXAM ROOM

recenneeeeezzee FOCAL POINTS: Windows, artwork, and in-ceiling
televisions provide welcome distractions and visual calm.

LANDING ZONE: Giving guests a space to hang a coat

and place personal items signals care from the start.

«» THOUGHTFUL FINISHES: Intentional lighting, earthy
: color palettes, material transitions, and acoustic
softening lowers stress.

""""""""""""""""""" DENTAL STATION: Clean and organized workspaces
build trust between patient and provider.



Luring locals and visitors alike INTERIOR DESIGN - BRANDING * ART & DECOR * PRODUCTION

WELCOME TO the latest bar revival from brothers Rob Tulibee Tavern's new look is a celebration of the tiny town as does a display of license plates that contains hidden nods that s Mt e e
and Steve Dubbs. Located about a hundred miles north of Wahkon, Minnesota. Its walls showcase what people love only regulars would catch. A custom-carved tabletop depicts lake i Sa-b R noieRa
of Minneapolis, Tulibee Tavern boasts fresh, new interior about the area, from retro floatation rings and historical depths of Mille Lacs Lake. A retail display invites guests to take the

spaces, outside enhancements and a new brand identity photos to integrated cubbies for stowing your snowmobile Tulibee Tavern spirit home. Early reports indicate that our redesign ; = o m‘

proudly scraped from the bottom of the lake. helmet. A full-size vintage snowmobile hangs from the wall, hit the mark: enhancing the locals' hangout while luring in visitors.

ABOVE — It's hard to miss Tulibee Tavern when driving main street in Wahkon, Minnesota. Red and
green tullibees swim across the rooftop ushering in a new identity and new energy for the tavern.

LEFT — We presented a half-baked idea to wall-mount half an aluminum fishing boat; before we knew
it, the Dubbs brothers had procured an Alumacraft and a blow torch.

FAR LEFT — Everything about the place says Don't take yourself too seriously. You can be full of
hometown pride and Midwest humility and still delight in a waterskiing bear. Look out, little walleye!




Workplace wellness
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THE MODERN OFFICE REIMAGINED

More than a collection of upgrades, it's a new third
place within Wells Fargo Plaza where people gather,
focus, and transition between new indoor and outdoor

spaces. For tenants, the amenities make the building
more supportive and more human. For prospective
tenants, they signal the workplace of today: flexible,
social, wellness-minded, and rooted in community.

Part café, part lounge, part wellness and fully connected
to the rhythm of the building and its tenants

Comfortable gathering zones with layered seating, warm
woods and stylish lighting

Private booths and wellness rooms add a quieter kind of
hospitality, supporting the realities of a flexible workday

Next-gen Chi-Chi’s

INTERIOR DESIGN = ART & DECOR - PRODUCTION

IN REVIVING CHI-CHI'S, owner Michael McDermott wanted to honor
the glory days while inviting in a new generation. Nostalgia leads the design
but never overpowers. The new space is lighter, brighter and brought to life

by wallcoverings, layered upholstery, patterned tile, arched bar shelving, and
cascading plants in macrame baskets. Vintage photos and ephemera surround
a photo of “Chi-Chi", Michael's mother, from the opening in 1975. Massive
margaritas, sizzling fajita plates, and fried ice cream still take center stage.




Shea, Inc.
10 South Eighth St.
Minneapolis, MN 55402

FRONT COVER: Decor at
Bellecour North Loop
features an autographed
chef's jacket from Paul
Bocuse, Gavin Kaysen's
mentor, framed and
mounted on a custom
damask matthat matches
the wallpaperin Bocuse's
famed restaurant
L'Auberge du Pont de
Collonges in'Lyon, France.

Recent Shea project:highlights from the blg plcture to the smallest detalls.
See the full collection at sheadesign.com/shea-ink




